Training for Scientist Rebellion

Using Social Media
In a more efficient way

with a focus on Twitter and Instagram o ‘;.5




What are our topics for today?

Creating Content on Social Media Twitter

- How to create an attractive bio « Basics

« Captions aka your text * Retweets

« How to write good captions « The perfect Tweet
« The CURVE method Instagram

« How to write compelling headlines . Basics

« Pictures & Videos
* What to post
 How to use Hashtags

« What to post on Instagram Stories
* The perfect Instagram post

How to make posting easier
* Interaction on Social Media P e
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Creating Content
on Social Media

Content is key — that counts for every
platform




How to create an attractive bio

include who you are,

« what you do,
- and a call to action
. Greta Thunberg @
« use keywords to be found easier @GretaThunberg
. . . Climate- and environmental activist with Asperger’s Born at 375 ppm
¢ flnd the rlght keyword by aSkIng © Sverige (& fridaysforfuture.org [ Seit Juni 2018 bei Twitter
yOurself what others would 2.818 Folgeich 5 Mio. Follower

look for, e.g. climate activist
* talk about your achievements

¢ yOU can also be funny and
use emojis

“ZZie_OutSide % Nachricht senden m 000

993 Beitrage 40.8K Follower 4,090 abonniert

Lizzie Carr she/her

Campaigner - Adventurer - Mumma
Founder @onplanetpatrol
Paddleboarder - Author #paddlingbritain
Cancer survivor

linktr.ee/lizzie_outside

SlngaZ Using Social Media Scientist Rebellion

EarthShakers podcast host L



Captions aka your text

You can ask yourself the What else to consider?
following questions: - Have a strategy — even as
* |s my content relevant? an individual.

- |s my content educational? * Who's your target audience?

. ‘ ic?
* Does my content bring value? What's your overall topict .
« Know the message of your post and write

- |s my content easy to consume? only about that! Don‘t get distracted!

Captions go hand in hand with visuals:
they should be an appealing whole in order to make it attractive for
the viewer
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How to write good captions

1. Write like a human and be personal and emotional
(e.g. by stating your opinion)

Insert a break between paragraphs
Use short sentences

Use emojis (if necessary)

o &~ W B

Use relevant hashtags (e.g. hashtags that are used by
the account of scientist rebellion too #LevelWithUs)

6. Write the most important stuff first
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How to write good captions

7. Include a Call to Action, which means tell the user what they should do
after reading your post (Follow, Sign the Petition, Like, Save the tip for
later...)

8. Use Power words (now, remarkable, easy, challenge, hurry)
9. Don‘t use lazy words (that, thing, very, some, just) — be creative
10. Tell a story

11. Make it easy to read for your target audience. If scientists are not your
main target audience explain your topic in easy words!
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The CURVE method

The Curve method is a technique that verifies value in your writing.
We recommend you validate at least two of the five elements in each
article. CURVE stands for...

Curiosity Urgency Relevance Value Emotion
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How to write compelling headlines

If your post is long, use headlines

* Include interesting numbers and data

* Your headline should have a max of 70 characters
« challenge the status quo

« promote immediate action
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Pictures & Videos - people are
highly visual beings

Which kind of pictures you Don‘t forget about videos!

should use: - users prefer to watch a video

 share pictures that trigger rather than read an article
emotions - But you've just read a super

» craft eye-catching infographics, interesting study? Give them a
which are easy to understand, summary in a video and link the
informative and enganging study!
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What to post

Ask Questions

Post about a recent study (use infographics or videos)
Make announcements (e.g. about your actions/events)
Post about your motivation to keep fighting for the climate

Give your audience tips or do mini trainings on what they can do
Keep an eye on whats trending

Reuse content — it's not a crime

Even in those hard times: be funny...
people are on Social Media to entertain themselves
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How to use Hashtags

* use the explore tab to find hashtags
that are trending

* make them easy to remember and spell
* use them consistently
* give people a reason to use them

* You cannot add spaces or punctuation
iIn a hashtag, or it will not work properly

« Twitter recommends no more than 2
hashtags per post

« On Instagram you can use around 10
hashtags per post and also in stories
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Interaction on Social Media

Engage with your audience!
« Ask them questions

 share surveys or polls to encourage
comments and interaction

* Use video whenever you can

Use the power of a big group and
support each other

 |ike
e comment
* share
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Twitter

Basics, Retweets and
the perfect tweet




Basics for Twitter

How often should you tweet? Which image size is best for
> At least 10 times a day Twitter?

(but only if you have - There are too many different
something to say!) ones and Twitter is updating its

sizes on a regular basis — but it's
super easy to find on Google
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Retweets

Retweet is not Retweet - but what's the difference?

« ,Retweet” is auto-retweet.
It is fast and very convenient.

- ,Quote tweet" allows you to add your

own opinion about the topic.

iy, Jared @Jared69036156 - 15 Std.

| can’t believe this is a state. #Hurricanelan !! | don’t care what anyone
fucking says climate change is real. This shit did not make its self .
#climatechange #Hurricanelan #lanHurricane

|P! Insider Paper @ThelnsiderPaper - 15 Std.
Hurricane lan Horrific scenes in Matlacha, Pine Island, Florida

Video: Cardiff Shea

Here is how to retweet a post:

1.

Go over your Twitter feed,
and look for a post that you
want to retweet

In the bottom of a post,
locate the retweet button

You will have two choices:
,Jetweet” and ,quote tweet”

SlngaZ Using Social Media Scientist Rebellion

© sigsdaz Tanja Aigner Mediadesign, 2022 // 16



Retweets

DO

« Retweet beneficial information

« Share Twitters of other scientists
(support each other!)

* Include a personal comment
(quote tweet)

« Read the post carefully before
you share it

« Retweets should be only about
10% of what you are sharing

- Do not retweet if you want to
thank the original tweeter, do that

directly

* Do not retweet something that
doesn‘t have any value for your

audience

« Do not retweet something you

don't agree with
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The perfect Tweet

. Professor Mark Maslin & @ProfMarkMaslin - 7 Std.
» Big oil's toxic emissions from flaring undeclared

#fossilfuels

doesn‘t have more than 100 to
150 characters (max 280)

uses the CURVE method
(Curiosity — Urgency — Relevance
— Value — Emotion)

The BBC found millions of tonnes of undeclared emissions from gas flaring
bbc.co.uk

at oil fields where BP, Eni, ExxonMobil, Chevron and Shell work.
includes a picture atschangs

Big oil's toxic emissions from flaring undeclared
BBC investigation finds oil companies not declaring millions of tonnes of

includes about 2 Hashtags
emissions linked to cancer.

Q 2 7 e Q 56 g
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Instagram

Basics, what to post on Instagram
stories and the perfect Instagram post




Basics for Instagram

How often should you post?
« about once a day for posts or reels

« around Tmin on your Instagram
stories (4 posts)

What type of post should you use?
* multi-image posts
* reels

« stories (and save them in
your story highlights)

- and if you want to: go live

lizzie_outside # Nachricht senden .o
994 Beitrdge 40.8K Follower 4,092 abonniert

Which image size is best for Instagram?
(at the moment)

» Reels and stories: 1080 x 1920 px

* multi-image posts / regular posts: 1080 x
1080 px or
1080 x 1350 px (but keep in mind, that
the feed is still in a 1:1 ratio)
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What to post on Instagram stories

Fun/Casual Topics to
create a connection
with your followers

Ideas: Polls, This or
That, Motivation, your
day as a scientist

Networking Topics to
expose your account
and give others a
platform

Ideas: repost an
important post of
someone else and tag
them, Q&A’s, tag other
scientists that you
admire + include a poll
sticker and ask them
who are their
favourite accounts

Sustainability Topics
to share knowledge

Ideas: a book you like,
videos when you took
partin a
demonstration, quick
tips for more
sustainability
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The perfect
Instagram post

* includes multiple images
(size 1080 x 1350 px) oris
a reel (size 1080 x 1920px)

* |S easy to consume

* has a clear message and
Is kept short

* includes about 10 hashtags
 uses the CURVE method

BELIEBTESTE BEITRAGE
#climatechange

consciouslyelle und livekindly
GOOD NEWS

CESIETED
POSITIVE

CLIMATE

NEWS

@consciouslyelle X @livekindly

Qv W

Geféllt 2.485 Mal

consciouslyelle The best time of the week is here:
positive climate news! Green energy is proven to be
beneficial for not only the planet, but the economy too
- creating a wealth of green jobs. Arguably the biggest
news this week is the call for a worldwide fossil fuel
treaty! Swipe to read more...

And as always, let us know your favorite news story this
week in the comments.

Follow @livekindly and @consciouslyelle for good news
every week!

3QTE®HK
#goodnews #climatechange #positivenews

#climateaction #sustainability #sustainableliving
#cleanenergy #zerowaste #ecofriendly #bethechange

Vor 3 Tagen - Ubersetzung anzeigen

An Qa ® © 6

< BELIEBTESTE BEITRAGE

#climatechange

GOOD NEWS

9&** consciouslyelle und livekindly
id

GOOD NEWS! $

PRESIDENT OF VANUATU INVITED
THE WORLD TO DEVELOP A FOSSIL
FUEL TREATY

No other international agreement has a focus on
phasing out fossil fuels, only emission reductions.
This is a landmark move and hopefully progress for
what is to come.

THE GUARDIA

BELIEBTESTE BEITRAGE
#climatechange

consciouslyelle und livekindly
GOOD NEWS

GOOD NEWS! $

EXPERTS PREDICT THAT
SWITCHING TO GREEN ENERGY
WILL SAVE THE WORLD TRILLIONS

Transitioning to a 100% renewable energy
system by 2050 is expected to save the world at
least £10 trillion ($12 trillion dollars), according

to a study by Oxford University researchers.
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How to make posting easier?

Free
* Use 4 free p|al’mlng tOO| For individuals and businesses getting

started with social media.

*0

Manage up to three channels
Billed at $0/year

SBuffer

v/ Basic publishing tools

« my favorite one: Buffer

v/ Landing page builder

See all features
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Questions?



Let's keep
in touch!

Tanja Aigner m Jasmin Hartl
Mediadesign (B.A.) Content Creation (B.Sc.)

Are you interested in realizing a project with us?
Contact us via tanja.aigher@sigsdaz.de or add us on LinkedIn.
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